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COTA NT (Council on the Ageing Northern Territory) is the leading not-for-profit peak
body representing the rights, needs, and interests of people over 50 in the Northern
Territory. Established in 1969, it provides advocacy, information, policy advice and
social connection for seniors.

COTA NT acts as a voice for seniors, speaking out around relevant issues such as aged care,
health, ageism, digital and social inclusion, finance security, life transitions and planning,
human rights, safety and elder abuse. Its advocacy represents the lived experiences of real
Territorians who engage with the organisation through membership, activities and events,
surveys, consultations, forums and media.

Services and programs: COTA NT manages the Northern Territory Seniors Card program,
which offers card holders (NT residents aged over 60) discounts on goods and services. It
provides a free support service for accessing aged care, runs membership and volunteering
programs, provides health and well-being activities (e.g. seated aerobics, sewing, music,
digital learning, multicultural).

COTA NT is part of the broader national COTA network but focuses specifically on the needs
of senior Territorians.

Seniors loice is a free quarterly publication by COTA NT and

ic a key information cource for seniors in the NT

* Available in print and digital (PDF and * The only newspaper in the Northern

flipbook) formats

Large font, easy-reading sectional
newspaper-style using minimal jargon
Content is curated to be relevant and
interesting to the Territory readership
Features news, articles, opinion,
advice, letters and events

Wide variety of topics: seniors' rights,
aged care, health, ageism, finance,
retirement, fitness, travel and safety.

Territory designed specifically for
seniors and invested stakeholders
Around 30,000 copies are distributed
to over 100 locations across the NT
Originally a column in the NT News
(2014-2019), NT Seniors Voice

evolved into an independent COTA NT
publication in 2020

Supported through sponsorships and
advertising allowing it to remain free.

BOOK ADVERTISING | Email the Editor communications@cotant.org.au

Seniors Voice News | Articles | Opinion | Advice | Support| Letters
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We are committed to 7 ooo
We are ensuring older people at
risk of digital exclusion* get . .
inclusive access to information and INn prlnt
finance and government : every Issue

news about news, health,
supports and services.

COTA's aim is for an equitable and inclusive society and we
We are fight against ageism and social and economic disadvantage.
As such, our brand is highly recognised and trusted by
senior Territorians.

We are a registered charity. Any income derived from
advertising is invested in the creation, production and
distribution of Seniors Voice in print and digital editions.

We distribute printed
We have copies across the Northern | 1 0 0 +
Territory to seniors’ hotspots
- community and shopping s
reaCh centres, libraries, electoral : I O Ca t I O n S
offices, aged care homes, :
post offices and businesses.

trusted

We can help you connect Covering a"
We can with the fastest growing
population segment in channels

the NT. They value being ) .
connect ~ Print, digital and

informed and are highly
engaged with our media, : social
staff, programs and events.

BOOK ADVERTISING | Email the Editor communications@cotant.org.au

Activities & Events | Aged Care & Health | Finance | Travel | Fitness

The Australian Digital Inclusion Index report suggests a high proportion of older Territorians are at risk of deep digital exclusion. (Source:
digitalinclusionindex.org.au)
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The Newspaper is excellent. Fantastically informative

Beyond my expectation.... edition...Took hours to read
congratulations, we are proud because | found some articles
to be part of the initiative. just jumped out to be read.
Marshall and Cherry Perron Erika Beecher

Congratulations and thanks to all
involved with the April-May issue
of ‘Seniors Voice'. Of particular
interest was the double-page
feature on grieving.

Rob Inder-Smith

Just read the latest magazine
and it is just great. All of you at
COTA do an amazing job.

Sally Gearin

| was delighted to receive Seniors
Voice NT, with its texture, the
smell, the overly large print size,
and not needing to remember

a password to log in to read it!
This outstanding publication
serves as a hub for important
information to keep senior

Territorians informed about the

. issues that matter most to them

\;:‘_ and as a place to share real-life
"ﬂ;.tories and experiences that

" foster a sense of connection

and belonging within our

communities.

Vicki O'Halloran AM



COTA NT Head Office Phone: 08 8941 1004
65 Smith Street, Darwin NT 0800 0 uk tea m
The Seniors Voice team is supported by the Board,

staff and volunteers of COTA NT.

Sue Shearer Publisher
CEO of COTANT, a
respected and well-known
advocate for NT seniors.

Cecilia Chiolero PICAC NT
Contributing writer on
multicultural care and
print distribution.

David Wilson Volunteer
Distributor of Seniors
Voice street editions in

Stephanie Kendall Editor
Editorial, advertising,
partner relations, digital
publication and marketing.

Janet Brown COTA NT
Aged Care Navigator and
contributing writer on
aged care and health.

Ken Glover COTA NT
Subscription management
and email distribution.

Darwin.

Seniors Voice's logo, original design and
typesetting: Carly Cord-Udy

cpongor.

We acknowledge the generous sponsorship of Marshall and Cherry Perron which helped

COTA NT launch Seniors Voice in its current format.
You can sponsor three editions of Seniors Voice and ensure front page recognition, plus
acknowledgement on our website page and reporting, with links to your website.

If you would like to explore other sponsorship opportunities across our events and
digital media including Seniors Expos, Seniors Card and websites (www.cotant.org.au and
ntseniorscard.org.au), contact us communications@cotant.org.au.
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adverticin g
INFORMATION

Publication dates 2026 Bookings & materials
Issue 1: 2 February Issue 1: Bookings 19 January
Materials 27 January
Issue 2: 5 May : :
Issue 2: Bookings 16 April
Issue 3: 27 July Materials 22 April
Issue 4: 2 November Issue 3: BOOkIth 7 July
Materials 13 July
The distribut fth ) Issue 4: Bookings 15 October
'e' |s'Fr| utl'on of the prlnt.(o.r street) Materials 22 October
edition is typically started within one to
three days of these pUb“C&tiOﬂ dates. n.b. Dates may be subject to change due to circumstances
beyond our control. Please contact the Editor for late bookings
n.b. Dates may be subject to change due to circumstances or artwork supply.

beyond our control (e.g. illness, production delays, courier or
mail services, weather events and staff availability).

MATERIALS print ready artwork must be supplied as 300dpi jpeg/png or hi-res PDF.
A website link is required for your ad in the digital edition.

DISCOUNTS DISTRIBUTION

We offer our Club and Associates and . A

NT Seniors Card Business Partners a 30,000 pl’l nt C0p|e5 p.a .

20% discount on ad prices in recognition .

of their direct financial support via 1 oo + |Ocat| ons

their membership of COTA NT or of the including Darwin, Palmerston, Darwin

discounts offered to seniors in the NT Rural (Batchelor, Berry Springs,

Seniors Card Program. Coolalinga, Fred's Pass, Howard Springs,
Humpty Doo, Jabiru, Wagait Beach) Alice

COTA NT Club and Associate membership must be current to . heri Nhul b Pi

claim this discount and stated at the time of making a booking. Sprlngs, Katherine, ulunbuy, Fine

NT Seniors Card Partners must have active discounts for seniors. Creek and Tennant Creek.

VISIT US 65 Smith Street, Darwin | CALL US 8941 1004

ONLINE www.cotant.org.au/ntseniorsvoice | www.cotant.org.au




ad ,bk/cfhg
SPECS & BOOKING

To book email the Editor

Select your preferred option. Ad shapes
below are indicative only. Use ad name in
booking (if unavailable, alternates will be
offered). On agreement of ad placement/s
with the Editor, provide details of accounts
payable.

All prices are quoted ex GST. GST will be applied.
Payment terms are 14 days from receipt of invoice

Front cover /3 banner Front cover /3 banner  unless otherwise agreed. Payments can be made
Sponsorship 262mm w x 71mm h online using a credit card or following receipt

of invoice. We reserve the right to alter prices

throughout the year. All prices will be confirmed at

time of booking.

262mmw x 71Tmm h $850
$2299

(sponsorship: three editions)

(one edition)

Front cover banner Inside front cover Inside back cover Back cover
262mmw x 71mm h 262mm w x 325mm h 262mm w x 325mm h 262mm w x 325mm h
$1599 $1499 $1499 $1599

Full inside page Half page vertical  Half page horizontal Quarter page
262mm w x 325mm h 128.5mmw x310mm h 262mmw x 152mm h 128.5mmw x 152.5mm h
$995 $699 $699 $450
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NT SENIORS CARD

COTA NT also publishes digital and print
material to promote the NT Seniors Card
program and offers from its participating
businesses including product and service
discounts, competitions and specials.

Quick facts

* There are 35,000 Members of NT Seniors
Card and the numbers are growing

«  Members are aged 60+, retired, semi-
retired and working

+ These are savvy consumers actively
looking for best discounts and savings
across industry sectors.

Advertising through Seniors Card is a great
way to connect to the 60+ market in the NT.
Contact us communications@cotant.org.au
to request your media kit.

SPONSORSHIP

COTA NT offers brand promotion, logo
placement and naming rights for sponsors
in its print and digital publications, events
and event marketing.

Choices

* Quick, easy, affordable and targeted
digital sponsorship via high-traffic
websites and region-specific pages

+ Event marketing for premier community
and seniors’ Expo events in Katherine,
Darwin and Alice Springs

« Sponsor print and digital publications

+ Sponsor events and programs around
aged care, ageism, end of life planning,
digital inclusion, health and well-being,
multicultural, safety and elder abuse.

Contact us communications@cotant.org.au

to request your sponsorship guide.

more choices
SPONSORSHIPS
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